Examining Political Commercials

Directions: Go to this web-site: http://livingroomcandidate.movingimage.us/index.php
Respond to the prompts below:

1. Examine at least one political commercial from 1952 and another from 2012. Compare and contrast the two.

Comparisons:

Contrasts:

2. Murray Chotiner, an adviser to Richard Nixon, said, “Americans don’t vote for candidates. They vote against them.” Find an attack ad from each of six decades: ’50s, ’60s, ’70s, ’80s, ’90s, 2000s.

	Decades
	Who does ad attack and why?
	Who does ad support and why?

	’50s
	
	

	’60s
	
	

	’70s
	
	

	’80s
	
	

	’90s
	
	

	2000s
	
	


3. Examine five different commercials. In each, identify which of the following attack techniques was used: ad hominem (attacking the person, not the argument), Mob Appeal (designed to appeal to group emotion), Straw Man (setting up a weak argument on the other side and then attacking it rather than the real argument), Invincible Ignorance (insisting on the truthfulness of an idea even though it faces a mountain of counter-evidence), Begging the Question (an argument that assumes, as a premise, the very conclusion it intends to prove). 


Describe commercial (include year) and attack technique

a.

b.

c.

d.

e.

4. Examine six commercials from the 2012 campaign, three on each side. Do the ads inform? Do the ads help citizens make a choice for president? Do the ads contribute to the public debate of issues that most Americans are concerned with? 
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